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 Thinking of creating a website for your Lodge? 
Many Lodges are creating a web presence as part of recruiting and a general desire to be more open 

in the community. The Provincial Communications team believe this is a good thing and have 

prepared these notes to assist you to create a website that is a credit to your Lodge, the Province 

and Freemasonry in general. 

Getting started 
You have made a good start by reading this document. Next, consider contacting the Provincial 

Communications team (comms@berkspgl.org.uk) to let us know your plans as we may be able to 

assist with content, images or general advice based on what has worked for us and other Lodges in 

the Province. 

As part of supporting the move to an online and social media presence for Freemasonry, the 

Provincial team have developed a few simple guidelines: 

1. Be nice – practice those virtues online that you are encouraged to practice in the Lodge.  

2. Create harmony – remember that when you are online as a Freemason your actions 

reflect on all masons. Avoid the discussion of politics or religion on your website or when 

using social media with an obviously masonic account. 

3. Remember that the Internet has a long memory and is far reaching. If you say something 

inappropriate it will reach a wide audience and linger. 

4. Be open and be seen to be open – avoid references to secrets, secrecy etc. as your web 

page is more likely to come up in a web search for masonic secrets which is not 

something we wish to encourage. 

Buy or Build 
If you are lucky enough to have someone in your Lodge that can build the site for you then that is a 

great start to keeping control over the finances – although perhaps not the time requirement! 

If you want to build a website but do not have the skills within your Lodge, there are several 

Brethren within the Province who do this for a living that you could engage to build it for you or to 

help and advise. To avoid turning this into an advert for them, you will need to contact the Provincial 

Communications team for advice.  

Target Audience 
Hopefully by this stage you have thought about who you are trying to communicate with as this will 

define your content. When one of the Lodge’s in the Province built their website they determined 

that there are three target audiences and that each would be interested in different things: 

1. New members – Recruitment 

2. Existing members – Retention 

3. Visiting Masons – Having Fun 
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New Members 
When trying to recruit new members you will probably want to communicate: 

• What Freemasonry is all about 

• The qualifications for membership 

• What they can expect from Freemasonry 

• What Freemasonry expects from them (time and money) 

• Where you meet 

• How to join – suggest here you use a web form not simply a web link to an email 

address, unless you like a lot of spam email. 

The Provincial Communications Team can provide you with content for all of these areas. 

Existing Members 
You might think that your membership knows that we always meet on the xth day of y months but 

they often forget. It is helpful to have a: 

• Lodge calendar 

• List of events 

• Way to publicise special events 

• Lodge History 

• Information on degrees “Beyond the Craft” 

• Links to magazines such as the Berkshire Link and Freemasonry Today 

Visiting Masons 
A growing number of Masons think about taking their regalia with them on holiday to visit other 

Lodges. Also with more people travelling longer distances for their work they may wish to scout the 

area on the Internet in case they can take in a meeting. A visiting Mason is interested in much the 

same information as your membership. 

• When you meet 

• What will be happening that night 

• Where you meet 

• How to book in – suggest here you use a web form not simply a web link to an email 

address, unless you like a lot of spam email. 

What should we call the site? 
It is useful to have what is known as a vanity address (URL) for your site to make it more memorable. 

It is strongly recommended that you choose a URL that ends in .org.uk to reflect the fact that you are 

a UK based organisation but not a company. 

It probably makes sense to use your Lodge name in the URL as it is the most memorable option. You 

probably want to look at whether your Lodge has a unique name. For example, Hungerford Lodge is 

unique but there are several Priory Lodges in the UK. In this instance it makes sense to include the 

Lodge number in the address. 

The URL should ideally be owned by/registered to the Lodge rather than to an individual to avoid 

issues if they leave the Lodge for any reason. The postal address must be listed in the Royal Mail PAF 

database otherwise it will be rejected. This address could be the Lodge meeting place or other 

suitable address. Remember that this will be the contact address for renewals so needs to be 

changed if it becomes invalid for any reason. 
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Where do we host the site? 
These days there a number of free hosting options such as WordPress.com which will give you a 

good start. However, you need to be aware that those sites need to pay their bills and they normally 

do this by including advertising on your site. You need to think about whether something 

inappropriate could be advertised on your site which could come back to haunt you. Imagine a 

screenshot of your website hosting an advert for “those little blue pills” for example! You can pay to 

“go Premium” and it is worth thinking about this as it removes the advertisements, if you can 

squeeze a budget from your Treasurer. 

Content Management Systems such as WordPress and Joomla offer you the ability to focus on the 

content (the words and images) rather than trying to write the code for a website. They also make it 

easier to manage a consistent look and feel whilst at the same time allowing you to involve several 

members of your Lodge in running the site. 

Content 
Content is the words and pictures on your site and is the really important part of the website. This is 

your chance to show your creative side and bring out the flavour of the Lodge. However, remember 

that you need all members of your Lodge to be proud of the content so avoid being controversial. 

General content about Freemasonry in general and Freemasonry in Berkshire is available from the 

Provincial Communications team. 

Try to mix text with images and videos to make it interesting. Overly long pages with never ending 

text is boring and will turn off your visitors. Equally a garish colour scheme will annoy. Your website 

needs to be read to have any value so make it as pleasant and welcoming as you can. 

It is also worth getting a second or third pair of eyes to review the website before you publicise it to 

remove any mistakes, correct grammar and spelling mistakes, just as you would with any other 

document. 

Structure 
A menu is a must and ideally it should be in the same place on every page. This is where your 

content management system really helps as it will provide templates to make this easy. 

You will probably need some or all of the following: 

• Home Page – this is the page your visitors come to and where you get to set the tone of 

the website. 

• About Us/Lodge History – this tells the visitor about where the Lodge came from and 

why it exists 

• Meetings – where and when you meet. It is really helpful to include a map from either 

Google Maps or StreetMap to help your visitors find you. These links can be found on 

the BerksPGL web site 

• Charity - particularly if you contribute to non-masonic charities, linking to those charities 

will bring this aspect to life 

• Links - as many or as few as you want. The more links to your site the better as it will 

improve traffic. You will probably want to link to sites such as UGLE, BerksPGL etc. to 

provide information for people visiting your site too. 

• Contact Us - have all of your contact details together, and just link to the page from the 

rest of the site when required.  Ideally use a contact form rather than a web link to an 

email address as this will quickly become incorporated in spam mail lists. 
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• Images [also see the Data Protection paragraph below and the ‘How To Take Great 

Pictures’ document] - The addition of images really brings sites to life – whether they are 

included throughout the content, or are in a specific Gallery section.  Remember to 

caption all images, otherwise they will be meaningless to future members, and non-

members. 

Members Areas 
Whilst you will need to secure admin access to your website with the strongest password you can 

remember, you should be cautious about creating members only areas as this reinforces the public’s 

impression that we have something to hide. If you do have a member’s area it must not visible or 

accessible from the main web site 

It is important that all passwords used to secure your website are strong as there are people on the 

Internet who enjoy breaking in to insecure sites and Freemasonry seems to bring out the worst in 

some of them. Passwords are normally considered strong when they are at least 8 characters long 

and contain upper and lowercase letters, numbers and special characters such as @ or ! etc. 

Data Protection 
Whilst you are not obliged to ask people to put their details on the website, it is worth doing so to 

avoid problems. For example, Freemasonry has always been popular with the Blue Light services and 

the judiciary but publicising the fact that a policeman or a judge is a Mason can be a major problem 

for them. Please ask before publication. Similarly with images, ask before you use them on the site. 

Barbecues and other social events are often times when we take photographs but these are family 

events and children may be around. It is probably best to avoid including children in your photos as 

they need a lot more protection.  See ‘How To Take Great Pictures’ for more information. 

Photography during the time when the Lodge is open (or could be mistaken for being open) is 

forbidden by UGLE. 

Copyright 
The Internet is covered by legislation in the same way as print. You should not simply copy another 

Lodge’s website without their permission. It is acceptable to embed content from another website 

into yours. For example, embedding an UGLE video from YouTube is fine but copying all of the text 

from another site is not. This is a tricky area as there are only so many ways that you can explain 

Freemasonry and so there is a lot of “shared intellectual property” on websites where each one 

builds on the work of the earlier ones.  The content about Freemasonry in general and Freemasonry 

in Berkshire from the UGLE and BerksPGL web sites is available from the Communications team. 

Where sites contain a blog element, this is generally new material that they are publishing and 

therefore it is better to link to it or, if your website hosting platform allows, to re-blog it. 

Cookies 
The EU has brought in a law banning the use of cookies on websites unless users explicitly consent to 

their use.  This law is extraordinary as virtually every website in the world uses cookies, and needs to 

do so for them to work correctly - as well collect analytics on how the site is used, sharing through 

social media, etc. 

You are free to copy and use the UGLE ‘Privacy & Cookies’ policy which can be found in the footer of 

all UGLE  sites, and which they will update as this develops. 
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Getting your UGLE Charter Mark 
When you are happy with your site and ready to go live, please inform the Provincial 

Communications Team (comms@berkspgl.org.uk) providing the web site address and the contact 

details for the webmaster. 

When it is live please email Robin Kent, Provincial Communications Officer, (pco@berkspgl.org.uk) 

who will initiate the process for getting your UGLE Charter Mark and arrange for the initial check-

through of your site.  It will also be checked for Masonic accuracy.  Typically you can expect to 

receive your Charter Mark within 4-12 weeks, but please realise that at certain times of year it will 

take longer.   

Driving Traffic 
A web site that nobody reads is not very useful. One of the best ways to drive traffic to your site is to 

have it referred to on social media. How to use social media to your benefit is covered in a separate 

document but suffice it to say that having your web site referred to by Facebook and/or Twitter 

improves your visibility. 

It also helps if your members read your site and promote it to their friends and contacts. It will 

support them when discussing Freemasonry with people they are encouraging to join. 

The Content Management Systems (WordPress and Joomla) have components that enable you to 

publicise your website by linking it to social media as well as assisting with Search Engine 

Optimisation (SEO) which is a fancy way of making sure Google knows about your site so that it 

comes up in search results. 

Social Media Sites 
Members must be aware of the vastly increased coverage that social media sites offer – their 

content is regularly updated on the major search engines (daily, if not hourly).  UGLE will not 

consider these for Charter Marks, or offer any form of acceptance (implied or otherwise), but 

following many requests, separate Social Media Guidelines have been issued.  This is just an extract: 

They must be treated as if they were a normal website – i.e. be ‘open and seen to be open’ and 

there should be no logins on publically accessible areas.  

Facebook 
Set up a Page or an Open Group; a so-called Secret Group can be used as an Administration Area (its 

existence will not show up to non-members, even on searches, and users can only join if invited. 

Invitations to join must only be to personal contacts – the group cannot be advertised). 

Twitter 
Twitter offers a profile page but otherwise is more of a conversation than a static page. It is worth 

putting your Lodge crest as the profile photo sometimes called the avatar and perhaps an external 

image of your Masonic hall as the header photo. 

Your Provincial Communications Committee must be informed of any pages, groups, etc. that have 

been set up so that they can monitor them and offer advice on the content. 
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